
 

 

Press Information 

FOR IMMEDIATE RELEASE 

HANSGROHE INTRODUCES INNOVATIVE KITCHEN SOLUTIONS 

GOING WITH THE FLOW IN THE KITCHEN 

Alpharetta, GA, February 2017. According to a recent study, people spend roughly 1-2 hours a 

day in the kitchen--that’s over 500 hours, or 23 days a year. While so much time is spent in the 
space, a recent study shows that only 19% of Americans are happy with their kitchen. 
Specifically, a striking 42% of respondents indicated that their kitchen is not big enough, 
reporting that this affects their ability to cook. As it turns out, a solution doesn’t necessarily 
require a costly renovation—a quick upgrade of kitchen fixtures can do the trick. Hansgrohe’s 
new faucet range was developed to meet this market demand, freeing up space and allowing 
cooks to be masters of their culinary domain.   

According to Joel Gamoran, Sur La Table National Chef, “Any seasoned chef knows that an 
exceptional kitchen faucet is just as important as a sharp knife or a cast iron pan. Hansgrohe’s 
new kitchen faucet range really celebrates this connection with cooking. Taking ergonomics and 
kinesiology into account, its features allow for users to be more efficient and comfortable in the 
kitchen.” 

 

New Select Function for Greater Convenience and Freedom of Movement 

Hansgrohe's Select technology is integrated into the new kitchen models including the Talis 
Select S, Metris Select, and the AXOR Citterio Select collections. Developed in collaboration 
with Phoenix Design, Select enables hands-free operation.  Intuitive and practical, Select 
functionality requires neither a power supply nor any additional equipment hidden in the cabinet 
below. Users turn water on and off by engaging the Select button with the back of the wrist, 
elbow, etc., contributing to increased workflow around the sink. Since the flow is shut on and off 
with just a push, temperature and volume can be conveniently preset. Turning the lever handle, 
which is ergonomically shaped for comfort, sets the temperature and water volume. When the 
lever handle remains open, the setting is easily maintained.  

 

In more detail, kitchen introductions from hansgrohe and AXOR include: 

 

 

 



 

 

Talis Select S HighArc Kitchen Faucet  

● Distinctive conical body and a sculptural handle 
● Select button for a comfortable start/stop of the water flow 
● Ergonomic pull-out spout, increasing sink operating range by 20 inches 
● 150-degree swivel spout range that turns in any direction 
● Magnetic attachment spout to securely re-attach to the faucet body after use 
● Pre-set temperature and volume controls 
● Chrome and Steel Optik finish options 

 

 

Metris Select HighArc Kitchen Faucet  

● Chic, softened-rectangular shape 
● Select button for a comfortable start/stop of the water flow 
● Ergonomic pull-out spout, increasing the sink operating range by 20 inches  
● 150-degree swivel spout range that turns in any direction 
● Magnetic attachment allowing the spout to securely re-attach to the faucet body after 

use 
● Pre-set temperature and volume controls 
● Chrome finish 
● Also available in a smaller scale: Metris Select Prep Kitchen Faucet 

 

 



 

 

AXOR Citterio Select Kitchen Faucet 

● Select button for a comfortable start/stop of the water flow 
● Ergonomic pull-out spout, increasing the sink operating range by 20 inches  
● 150-degree swivel spout range that turns in any direction 
● Magnetic attachment allowing the spout to securely re-attach to the faucet body after 

use 
● Pre-set temperature and volume controls 
● Fixtures available in Chrome and Steel Optik 

 

 



 

 

About the Hansgrohe Group – Das Original. 
With its brands AXOR and hansgrohe, the Hansgrohe Group, based in Schiltach/Southern 
Germany, enjoys a reputation as a leader in quality, innovation and design within the bath and 
kitchen industry. The Hansgrohe Group – Das Original. brings form and function to water with 
taps, showerheads and shower systems. The 116-year history of the company is marked by 
innovations such as the first hand-held shower with multiple spray types, the first pull-out 
kitchen tap, and the first wall bar to hold a hand-held shower. The company holds more than 
17,000 active property rights. The Hansgrohe Group stands for long-lasting quality products. 
With 34 subsidiaries and 21 sales offices supplying products in more than 140 countries, the 
company is a reliable partner to its customers around the world. The Hansgrohe Group, its 
brands and products have won numerous awards, including more than 500 design prizes since 
1974. Sustainable production of resource-conserving products is central to the company’s 
business activities around the globe. The products of the Hansgrohe Group are featured in 
projects around the world, such as the luxurious ocean liner Queen Mary 2, and the world’s 
tallest building, the Burj Khalifa in Dubai. The Group’s high quality standards are ensured by five 
wholly-owned production facilities: two in Germany, one each in France, the United States and 
China. In 2015, the Hansgrohe Group generated a turnover of EUR 964 million. It employs more 
than 4,000 people worldwide, about 60 percent of whom work in Germany.  
 

  

Find out more about the Hansgrohe Group and its 
brands AXOR and hansgrohe on:  
www.facebook.com/axor.design  
www.facebook.com/hansgroheusa  
www.twitter.com/hansgroheusa  
www.instagram.com/hansgroheusa 
www.pinterest.com/hansgroheusa  
 

 Design Leader in the Sanitation Industry  
In the current ranking of the International Forum 
Design (iF) of the best companies in the world for 
design, the Hansgrohe Group, with its brands 
AXOR and hansgrohe, ranks 10th among 2,000 
listed companies. The 860 points earned by the 
Schiltach-based fixtures and shower specialist 
outperform famous brands such as Apple, Daimler 
and Nike, and reconfirm the company’s leading 
position in the sanitation industry.  
www.hansgrohe.com/design 
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Further Information: Hansgrohe USA 
Public Relations : Novità Communications 
Danielle McWilliams / Chris Abbate 
P 212.528.3160 x 11 / 212.528.3160 x 10 
E-Mail: danielle@novitapr.com / 
chris@novitapr.com  
www.hansgrohe-usa.com  
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